CREATE A BRIGHTER
FUTUTURE — Our Challenges
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THE WORLD FACES
NEW AND BIGGER

CHALLENGES
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OUR VISION

TO DOUBLE THE SIZE
OF OUR BUSINESS,
WHILST REDUCING
OUR ENVIRONMENTAL
FOOTPRINT AND
INCREASING OUR
POSITIVE SOCIAL
IMPACT

POSITIVE
SOCIAL
IMPACT

DOUBLE THE
BUSINESS

REDUCE
ENVIRONMENT
AL FOOTPRINT
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HALVE

ENVIRONMENTAL

FOOTPRINT OF

OUR PRODUCTS

ENHANCE

THE LIVELIHOODS OF

MILLIONS

OF PEOPLE

HELP MORE THAN

1BILLION

PEOPLE IMPROVE
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OUR CHALLENGES

WINNING
WITH
INTEGRITY

DOING THE RIGHT
THING AT WORK
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Thank you.



